The 2009 Intermedia Shopping Study

Median Percent of Consumers Considering Various Media Prior to or After the
Decision to Purchase

Cnline Services zu.a%l

Print YPs + IYPs 26.5%

Print Yellow Pages 19.1%

Direct Mail 14-5%|

Newspapers 13-““"&'

Television 10.41.;

Internet Yellow Pages 8.7 %I

Coupons 3+1%|

Billboards / Outdoor Advertising 5.3‘5’:-'

Magazines 4.9%

Radio 4.0%



2009 Intermedia Shopping Study

Median Percent of Consumers Considering Various Media Prior to or After the

Online Services

Direct Mail

Newspapers

Television

Internet Yellow Pages

Coupons

Billboards / Outdoor Ads

Magazines

Radio

Decision to Purchase

26.2% 4.6% 14.5% 45.3%
12.0% 2.5% 16.6% | 31.1%
10.5% 3.1% 16.0% | 29.6%
1.7% 17.4% | 27.8%
2.2% 16.9% 25.6%
m Percent of individuals w ho used that particular medium

1-0% 18.1% 23.4% but not the Yellow Pages

Percent of individuals w ho used that particular medium
0.9% 18.2% 23.1% and the Yellow Pages

Percent of individuals w ho used Yellow Pages but not
1.2% 17.9% 21.9% that particular medium




